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CONFIDENTIAL

MEDIA BRIEFING DOCUMENT FOR OFF-LINE & ON-LINE MEDIA

	Client
	

	Product
	

	Campaign
	

	Client contact
	

	Date of brief
	


	MEDIA BRIEF (BRAND)


	BUDGET
(Note:  Budget provided should be for media activity only and exclude GST)

Do Shubindia need to include production and installation eg. Outdoor poster printing in the budget, if so what is the additional production budget?


	

	CAMPAIGN PERIOD


	

	ADVERTISING OBJECTIVES AND CAMPAIGN KPIs

	

	BRAND ESSENCE / POSITIONING

	

	TARGET MARKET

DEMOGRAPHIC/PSYCHOGRAPHIC, ATTITUDES/LIFESTYLE

1. Primary

2. Secondary


	

	REGIONALITY
· Coverage Area

· Metropolitan/Regional Split


	

	COMPETITIVE ACTIVITY
Consider new product launches, changes to marketing strategy, threats/opportunities, events, pricing


	

	SEASONALITY
· Sales by Month – product

· Sales by Month – category

· Purchase / usage cycle
	

	EXTERNAL FACTORS
Consider sales promotion, DM, Trade Support
	

	PREVIOUS SUCCESS/FAILING
Factors which contributed to (or prevented) objectives being met

Level of success / shortfall


	

	CREATIVE CONSIDERATIONS
Are there any mandatory elements you expect to see, or any production budget restrictions that result in media executions that have to be avoided?

	


